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Transitions Optical Survey Reveals Light Sensitivity Is a Common Issue for Canadians

PINELLAS PARK, Fla., August 11, 2016 — The majority of Canadians say they are sensitive to

light and glare, according to the “Light and Eyewear” 2016 survey' from Transitions Optical, Inc.

When asked how sensitive they were to light and glare, seven in ten (71 percent) Canadians
say they are sensitive, with 19 percent saying they are very sensitive. Only 7 percent are not
sensitive to light and glare at all. Even if they don’t
consider themselves ‘light-sensitive’ specifically, HOW Light

almost all Canadians are bothered by light to some Sensitive Are You?
extent. In a 2015 survey, 95 percent of Canadians Light sensitivity is a common issue for Canadians
said that they are bothered by light; and three

fourths of those bothered said these problems
frequently impact their ability to do or enjoy a task at

hand (“Light and Glare” 2015 survey from
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One of the tasks heavily affected by light and glare [ransiti@ns o

is driving. The 2016 survey found that Canadians

report being even more sensitive to light and glare in the car than in general. A significant 78
percent of Canadians say they are sensitive to light and glare in the car, and 26 percent say
they are very sensitive.

-more-

Transitions Optical, Inc. 9251 Belcher Road Pinellas Park Florida 33782 727-545-0400 tel 727-546-4732 fax
www.Transitions.com




Light Sensitivity Research — 2

“With many Canadians being sensitive to light and glare — in the car in particular — and only 17
percent saying they are familiar with Transitions® XTRActive® lenses, there is a true opportunity
for the product within the Transitions family that offers the most protection — indoors, outdoors
and in the car,” said Patience Cook, director, North America Marketing, Transitions Optical. “It's
possible that many eyecare professionals don't think to bring up the lenses because they don't
realize how many patients consider themselves light sensitive and have concerns about sun

protection.”

What Light Sources Are
Damaging to the Eye?

Canadians say...

According to the 2016 survey, 59 percent of
Canadians identify bright, glaring light as damaging

to the eyes — even more than UV rays (56 percent).
59%

This shows how being light sensitive has turned into big
. light

a concrete concern for many Canadians and

reinforces potential interest in lens options that
could help.

All Transitions lenses adjust from clear indoors to

2016 Transitions 'Light and Eyewear’ Survey.
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dark outdoors and help to reduce eye fatigue and

strain, while filtering harmful blue light and blocking UV rays. Eyecare professionals often
recommend Transitions XTRActive lenses for patients who are light sensitive because these
lenses offer additional light protection in the brightest sunlight and hottest conditions. They are
17 percent darker than Transitions® Signature® VII lenses and were designed to react to both
UV and visible light for extra darkness outdoors, as well as activate behind the windshield to a

category two darkness level.

Eyecare professionals can find more information on Transitions lenses at

TransitionsCanadaPRO.ca.

About Transitions Optical

Transitions Optical is the leading provider of plastic photochromic (adaptive) lenses to optical
manufacturers worldwide. Having been the first to successfully manufacture and commercialize
plastic adaptive lenses in 1990, and as a result of its relentless investment in research and
development and technology, Transitions Optical offers a wide variety of products, setting new
standards of advanced performance to provide ever increasing visual comfort and UV
protection.

-more-
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Product leadership, consumer focus, and operational excellence have made the Transitions®

brand one of the most recognized consumer brands in optics.

For more information about the company and Transitions lenses, visit Transitions.com or
TransitionsCanadaPRO.ca.
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! Online survey conducted by Wakefield Research on behalf of Transitions Optical, Inc., among 1,002 Canadian
adults, ages 18-69, between February 29th and March 10th, 2016.

2 Online survey conducted by Wakefield Research on behalf of Transitions Optical, Inc., among 1,000 Canadian
adults, ages 18-69. The survey included oversamples to statistically significant subgroups of Asian Canadians,
African Canadians and Aboriginal Canadians and was fielded between February 20th and March 6th, 2015.



