
 
 

 

 

FOR IMMEDIATE RELEASE 

 

MARCOLIN GROUP ENTERS A PARTNERSHIP WITH  
POSITIVE LUXURY BY SPONSORING THE INAUGURAL  

POSITIVE LUXURY AWARDS 2020 
 

 
December 9, 2019 – Marcolin Group, a worldwide leading company in the eyewear 

industry, is pleased to announce its partnership with Positive Luxury for their first 

edition of the Positive Luxury Awards. The ceremony is taking place in London on the 

25th of February 2020 and the Group will present the Innovation of the Year Award. 

Founded in 2011, Positive Luxury is an award-winning sustainability platform that 

connects luxury brands with people working towards a better future through the 

unique Butterfly Mark, a symbol of trust earned by brands that have adopted 

sustainability as a key business principle.  

The Positive Luxury Awards 2020 is a global celebration of sustainability and 

innovation within the luxury industry, featuring a variety of categories recognising 

companies or individuals affecting positive change in businesses and the global 

community.  

Marcolin Group will sponsor the Innovation of the Year Award which identifies true 

innovators taking an entirely new approach to their service, product, technology or 

business model, improving their social or environmental performance while also 

offering large scale improvements internally and externally. 

The evening’s winners will be selected by a special jury consisting of 12 global 

business leaders, including American-British model and activist, Arizona Muse, United 

Nations officer, Simone Cipriani, author of The New Green Consumer Guide, Julia 

Hailes, business writer and advisor, John Elkington, author and British Fashion 

Council’s Advisory Board member, Frances Corner, model, actress and activist, Amber 

Valletta, Parsons School of Design Dean of Fashion, Burak Cakmak, communications 

consultant and writer, Emma Young, journalist and author, Isabelle Lefort, Business 

for Social Responsibility Managing Director, Elisa Niemtzow, and Imagine Co-founder 

and International Chamber of Commerce Chair, Paul Polman.  

 

Massimo Renon, Marcolin Group CEO, affirmed: “Marcolin Group is the first 

international eyewear company collaborating with Positive Luxury. We will 

demonstrate to our partners and consumers that we are tracing a new path in the 

sustainability. Our relentless pursuit of innovation and experimentation has led 

Marcolin Group to become the first sponsor for The Positive Luxury Innovation of the 

Year Award”. 

 

Diana Verde Nieto, Co-Founder and CEO of Positive Luxury, stated: “Marcolin Group’s 

commitment to craftsmanship and quality has helped them build an unparalleled 

reputation in the eyewear industry. We are proud to work with them and have their 

support for the Positive Luxury Awards 2020, more specifically, the Innovation of the 

Year Award”. 

 

 

 



 

Marcolin Group Contacts: 
Serena Valente 

Worldwide Head of Communication & Events 
+39 02 76387611 

svalente@marcolin.com 
 

Community, Strategic Communications Advisers 
+39 0422 416 111 / +39 02 89404231 

Giuliano Pasini +39 335 6085019 
giuliano.pasini@communitygroup.it 

 
Investor Relations 
Sergio Borgheresi 
+39 0437 777111 

 invrel@marcolin.com 
 

Positive Luxury Contacts: 
Gabrielle Shaw Communications 

positiveluxury@gabrielleshaw.com 
+44 207 731 8811 

 

About Marcolin Group 
Marcolin Group, among the worldwide leading companies in the eyewear industry, stands out for the pursuit 
of excellence, continuous innovation and a unique ability to faithfully combine design and Italian 
craftsmanship with the core values of each brand.  
The brand portfolio includes: Tom Ford, Bally, Moncler, Sportmax, Ermenegildo Zegna, Longines, OMEGA, 
Victoria’s Secret, Victoria’s Secret PINK, Roberto Cavalli, Atelier Swarovski, Barton Perreira, Tod's, Emilio 
Pucci, Swarovski, Dsquared2, Guess, Diesel, Just Cavalli, Covergirl, Kenneth Cole, Timberland, Gant, 
Harley-Davidson, Marciano, Catherine Deneuve, Skechers, Candie’s, Rampage, Viva, Marcolin and Web.  
In 2018, the company sold about 14,6 million eyeglasses. 
www.marcolin.com 
 
 
 
About Positive Luxury 
Positive Luxury is an award-winning sustainability platform that connects luxury brands and people who 
care about the future through the unique Butterfly Mark. This Mark is a symbol of trust earned by brands 
that have adopted sustainability as a business strategy. It promotes transparency and enables consumers 
to make informed purchasing decisions. Positive Luxury works with brands from across fashion, beauty, 
homewares, accessories, drinks and travel. 
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