
 

Simple Communications Adjustments Could Supercharge  

Contact Lens Adoption, According to New Research 

Contact Lens Institute™ Previews Latest See Tomorrow Consumer Data at Vision Expo East  
  
NEW YORK, March 14, 2024—Simple adjustments to how eye care practices communicate with 

patients may attract a significantly higher number of contact lens wearers, according to new data 

from the Contact Lens Institute (CLI). The industry association is previewing its latest See 

Tomorrow initiative consumer research at Vision Expo East this week, ahead of publishing an in-

depth report next month. 
  
The findings reveal significant untapped contact lens demand, with almost one in two (47.8%) 

glasses wearers who have never tried contacts saying they are highly interested. However, only 

one in 10 (10.5%) said their optometrist or ophthalmologist had recommended they consider 

contact lenses, with even lower rates for exam staff (6%), optical/eyewear display staff (3%), and 

administrative staff (2%) within the office. 
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“Our research has consistently shown that vision-corrected adults are waiting for their doctors to 

raise the possibility of contact lens wear—a straightforward action that enhances patient 

satisfaction and practice success,” said Stan Rogaski, CLI’s executive director. “This latest work 

delved even deeper into how that and other behaviors by practice teams play enormous roles in 

attracting or dissuading consumers from contemplating contact lenses and their many benefits.” 
  
More than half (51%) of glasses wearers said their lack of contact lens trial was directly influenced 

by in-practice behaviors or lack thereof. Specific detractors included not having been asked about 

contact lenses (20%), not being told they were a candidate (19%), and not being provided with 

contact lens information (18%). 
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The same respondents were also asked to weigh 25 factors that would influence their 

consideration of contact lenses—all actions largely within the control of offices. Having their eye 

doctor explain why contact lenses would benefit the patient ranked first (66%), followed by 

understanding how to insert and remove lenses (52%), being given trial lenses at their 

appointment (51%), having a wide range of price and performance options (47%), and being 

aware of contacts for specific eye conditions (46%). 
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While underlining that the entire practice team should communicate the advantages of contact 

lens wear, the CLI research highlighted that the optometrist or ophthalmologist must not 

completely delegate that responsibility. The influence of the aforementioned doctor’s 

recommendation (66%) is markedly more influential among patients than recommendations from 

exam staff (22%) and from eyewear display staff (8%). 
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Vision Expo East Events 
  
During Vision Expo East’s opening night event on Friday, March 15, CLI and the Bad Habits—the 

“EyeDocs of Rock”—will strike a unique musical partnership to bring added visibility to the latest 

research. Show attendees can present their badge for admission at Sony Hall at the Paramount 

Hotel Times Square, beginning at 9 p.m. ET. 
  
On Saturday, March 16, at 11 a.m. ET, several CLI Visionaries—eye care professionals who 

exemplify outstanding contact lens prescribing practices—will discuss the preliminary research 

findings on the Vision Expo East “The Bridge” main stage, sharing how they work with their teams 

to instill and reinforce behaviors that attract new contact lens wearers. “Beyond Vision: Behaviors 

to Supercharge Your Contact Lens Business” panelists include Jason Compton, OD, FAAO, 

Sabrina Gaan, OD, Scott Moscow, OD, and Adam Ramsey, OD, with moderation from Andrew 

Bruce, LDO, ABOM, NCLEM, FCLSA. 
  
“Opportunities to grow contact lens prescribing, with all the positives that brings to patient and 

practice, are substantial and well within reach of eye care offices. The Contact Lens Institute is 

excited to put this information into the hands of the eye care community, and offer ideas and 

insights for easy implementation,” said Rogaski. 
  
The research was commissioned by the Contact Lens Institute and conducted by Prodege from 

February 1-9, 2024, via an online survey. Respondents included 1,053 vision-corrected adults 

https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcoZIhDZ9k-2FzP6GyR4Ju0lCVIgSP7rNxMTES0xQjLbXlhXVsYqes-2BElASTWRHSWjHEtwzwcp2ISqUIPjkObw-2F1xjE1mGHhzS9QEnQPwHethjSHF-2BtYY0nj41w3xAs9LDsN2fNiYdsCQne140lzEcCz0MBQ-2BlNHiKWlsnajTWeDXvyqapzo_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehwqWIWTHTrT10pgRP8b-2BBaTcJR9WZ-2BeQbVVRHefV06dQxPkQG63aObq9YcDafrLikFCsMfDFNYe5oWEVxcwpqP9exduY56cyVn5abarrj9KLofreaobesRLORRoLMYmwQJ1-2FaFI3hsMmoLy6q34ypVB6GiRdrV-2Bv12TiXnLFJnt-2F0uZLVMTILBxUFw-2F5q6qudEKARhbpEVWZRBZbB-2BjcPnD3Z-2BoRMZ6YP-2BMn8u6FOTIqj6kxcENifseDS8jOJeiNr
https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcocJafT8UtV6dB3m5SY-2BF5JSzzif02NJR5boup2PGkofMdpi9IbQTzfWpot3JEgj9kD7hkzOdqIzI1bocFSD0g7c1yAvFIjNUhCCQD4JIxyWx4GZB-2FRLbxrLaWrbji12-2FCUwvHe4FJKeeHi0PFUEsybrFfFtVUwt1ea1f2RCSlyaFrTIh-2Ft0OVuZyrlQ7RySuUkKEakpTlrdWlf1UDBmvD-2Ft0i5XP1JZ27QohuLzzSrdbCfhz_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehwqWIWTHTrT10pgRP8b-2BBaTcJR9WZ-2BeQbVVRHefV06dQxPkQG63aObq9YcDafrLikFCsMfDFNYe5oWEVxcwpqP-2FhBwZmfGtXVXrxO-2BLs2dlBMv5hQ5fK-2Bnn8TlPMRVbqqAfXK3SN6TGLDWjKDLIQxbb9wWIXkWz-2B5CBkJhRi67iBQy2NvJK180omrD7kSbarbMMV6a1WQVSiPKOf1Ae5sBrx5bdIq2QBXZeNVo3JEpXFYq8JuRQ6Hw5FjJyKNI3YF
https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcobzvjS5-2BtHNJnql67EuO9Pf9dfK1mA2wAQSLP9pUTnsWXJMaWmzDFC0IMtrWLHop4A-3D-3DAi7d_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehwqWIWTHTrT10pgRP8b-2BBaTcJR9WZ-2BeQbVVRHefV06dQxPkQG63aObq9YcDafrLikFCsMfDFNYe5oWEVxcwpqP6Ic4zTjcbpVarisXVEV8emE4GpJDOEkZB38E7PTVawgYkOoLdWsbIVdRvsUVhm3Vgo6c-2FKbhuaIFhd84VrykYuQPao2B0ho-2B9lRzhiRkJoua5CYeJ-2FyhOh4QNhga-2B5o-2BWmeH3Ul-2BevmDw1Bu-2BUeejLC98BzhnaS32xLsKR0qA3t
https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcocJafT8UtV6dB3m5SY-2BF5JSzzif02NJR5boup2PGkofMdpi9IbQTzfWpot3JEgj9kD7hkzOdqIzI1bocFSD0g7c1yAvFIjNUhCCQD4JIxyWxYID9SUmuCCOJV0z-2FyVoz-2BxeVybyJ12zlbWl9Uh0xmGavZYI8RU22aPqUFedVK0wxUZ8g6HXkzFKt4K45xH3Nmp2Y-2BuVbBlN5CWYhP6l7ZuQ-3DH_Tj_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehwqWIWTHTrT10pgRP8b-2BBaTcJR9WZ-2BeQbVVRHefV06dQxPkQG63aObq9YcDafrLikFCsMfDFNYe5oWEVxcwpqP0vWxFbg1SGb9c-2Fw7J-2Bd1XWApr8k9jo-2BGPKxtF7C2QwYs86fwHiud0Rr-2Ba4nTN-2B1BjQrdtZU1v7HdGz0tGNfxnENhf0uC5C3kcHeDdM4WUwzWp8bW9686S5RlMKxSxR5T84qo3JByXK8yQzPWQMEguMurMBf4h0Mo93L6vEXXd2-2B
https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcocJafT8UtV6dB3m5SY-2BF5JSzzif02NJR5boup2PGkofMdpi9IbQTzfWpot3JEgj9kD7hkzOdqIzI1bocFSD0g7c1yAvFIjNUhCCQD4JIxyWxYID9SUmuCCOJV0z-2FyVoz-2BxeVybyJ12zlbWl9Uh0xmGavZYI8RU22aPqUFedVK0wxUZ8g6HXkzFKt4K45xH3Nmp2Y-2BuVbBlN5CWYhP6l7ZuQ-3DH_Tj_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehwqWIWTHTrT10pgRP8b-2BBaTcJR9WZ-2BeQbVVRHefV06dQxPkQG63aObq9YcDafrLikFCsMfDFNYe5oWEVxcwpqP0vWxFbg1SGb9c-2Fw7J-2Bd1XWApr8k9jo-2BGPKxtF7C2QwYs86fwHiud0Rr-2Ba4nTN-2B1BjQrdtZU1v7HdGz0tGNfxnENhf0uC5C3kcHeDdM4WUwzWp8bW9686S5RlMKxSxR5T84qo3JByXK8yQzPWQMEguMurMBf4h0Mo93L6vEXXd2-2B


ages 18-64 residing in the United States. The sample size for glasses wearers who had never 

tried contact lenses was 579. 
  
The Contact Lens Institute advances the latest innovations in safe and effective contact lens and 

lens care products and services that provide unique benefits to patients while satisfying the 

evolving needs of eye care professionals. CLI undertakes activities that properly assess, enhance, 

promote, and balance contact lens and lens care industry welfare and growth, including the safe 

use of products in the marketplace. Its members include Alcon, Bausch + Lomb, CooperVision, 

and Johnson & Johnson Vision. For more information, visit contactlensinstitute.org.  
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