FOR IMMEDIATE RELEASE:

LensCrafters and the OneSight EssilorLuxottica Foundation Team Up
with Los Angeles Unified School District to Provide Life-Changing Vision Care

Over 900 Los Angeles Students Receive Free Eye Exams and Glasses

Los Angeles, CA — May 11, 2026 — More than 900 Los Angeles students in grades K-12 received the gift
of clear sight during a five-day vision clinic held May 4-8 at Harry Bridges Span School in Wilmington. The
clinic was hosted by LensCrafters and the OneSight EssilorLuxottica Foundation in partnership with the
Los Angeles Unified School District (LAUSD).

During the clinic, more than 80 volunteers — including LensCrafters, EyeMed, and additional
EssilorLuxottica team members, along with volunteer optometrists, technicians and support staff —
worked together to provide free eye exams and prescription glasses to students who may otherwise lack
access to essential vision care. Thanks to OneSight’s on-site lens production capabilities and proven
clinic model, most patients received their new, high-quality eyewear the same day.

This clinic is one example of LensCrafters’ longstanding partnership with the OneSight EssilorLuxottica
Foundation. Since 1995, LensCrafters’ in-store fundraising has supported local initiatives across North
America while helping to expand access to vision care globally, delivering life-changing impact in support
of OneSight’s commitment to eliminate uncorrected poor vision.

“At LensCrafters, we believe access to quality vision care can empower humans to reach their full
potential,” said Alfonso Cerullo, President of LensCrafters and For Eyes. “Through our longstanding
partnership with the OneSight EssilorLuxottica Foundation, we’re proud to help remove barriers to care
and expand access to life-changing vision services for children and communities around the world—
helping them gain clarity and confidence and transforming the way they see and experience the world.”

“Clear vision plays a fundamental role in a child’s ability to learn, grow and thrive,” said Becky Palm,
Executive Director, OneSight EssilorLuxottica Foundation, North America. “Through our global efforts,
we are working to expand access to quality vision care in underserved communities and move closer to
our commitment to eliminate uncorrected poor vision within a generation. We're grateful to our
partners and volunteers who help make this impact possible every day.”

To learn more about the OneSight EssilorLuxottica Foundation and how to support its work, visit
www.onesight.essilorluxottica.com.

About the OneSight EssilorLuxottica Foundation

The OneSight EssilorLuxottica Foundation is committed to eliminating uncorrected poor vision. Inspired
by EssilorLuxottica’s mission to Empower Humans, it works to expand sustainable access to vision care
in underserved communities worldwide. The Foundation provides free eye exams and glasses, supports
local vision care systems and partners with NGOs, governments and likeminded organizations to deliver
scalable, long-term solutions. As the first Global Collaborating Partner of the World Health
Organization’s SPECS 2030 initiative, it supports the integration of vision care into primary healthcare
systems and advances progress toward universal access. To date, its work has reached more than 140
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countries and enabled access to vision care for over 1 billion people. Find out more at:
onesight.essilorluxottica.com

About LensCrafters

LensCrafters, the leading optical retailer in North America, was founded in 1983 and today operates
more than 1,000 stores across the U.S., Canada and Puerto Rico. With a mission to help people look and
see their best, LensCrafters is committed to delivering premium vision care and eyewear through
advanced technology, personalized service and an unparalleled assortment of designer brands. Doctors
of Optometry are located at or next to its stores, ensuring expert eye care is always accessible.
LensCrafters opened its first Macy's location in April 2016 and currently has five flagship stores in New
York City, San Francisco, Palo Alto and Toronto, the first flagship in Canada that opened in July 2023. The
retailer has also embraced innovation in both smart glasses and medical technology. From the
groundbreaking Ray-Ban Meta to Nuance Audio, a new invisible hearing solution for adults with mild-to-
moderate hearing loss, the brand is redefining the intersection of style, function and health.
LensCrafters' trusted doctors and associates continue to make an impact by giving the gift of vision
through the company's partner efforts with the OneSight EssilorLuxottica Foundation, providing access
to quality vision care and glasses in underserved communities worldwide. LensCrafters is currently the
No. 1 contributor to OneSight in North America. For more information, visit www.lenscrafters.com.
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