
 

Contact Lens Institute Taps Figure Skater Nancy Kerrigan to Reinforce Healthy Wear and Care  

  

Digital Campaign Encourages Eye Care Practices to Use The EASY Way with Patients 

  

WASHINGTON, D.C., August 10, 2026—Contact Lens Institute® (CLI®) has tapped figure skater 
Nancy Kerrigan as the face of a new promotional campaign for The EASY Way, its healthy wear and 
care initiative. Kerrigan is an Olympic medalist and member of the United States Figure Skating Hall 
of Fame, as well as a longtime vision advocate and philanthropist. 

  

“A lot of skating success comes from mastering fundamentals early on and sticking with them over 
time. That requires coaches who can break down the practices into simple actions,” says Kerrigan 
while speaking to the eye care community in a video short on YouTube (youtu.be/GLMEdxJggpc).  

  

“That also applies to your contact lens patients, especially for health and comfortable wear and 
care. It’s why Contact Lens Institute offers The EASY Way—three simple steps to improve patient 
experiences from the start.” 

  

https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcoQaWIlUlkDZdk7PXC1JHI6SHHfEoiNA0ltSuRFUJYh05lm8-_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehG0kXM-2FXHWTwqkv6DLkFjef4aTUWdDBK1cy1IInl8u-2BPVQakYpqKzKi40ikkv-2Fd0iZVzQ8fTypUaImc-2FHUpK1y4uvaqa2RfrrV6MXEggWYpmECJCWTvXjXFcwsD8sxlbhqDOrSkLTyh4D-2Be8ruqCvLlLlNCTSczpSLW48cQ4a6p9qaVbWSOh6iJwtzX8Dr83EbZFI03IvP7tpLT325r8Fy8mowvYlw2jMpy-2FnCj1BcXvCUYCE530OBX1-2BZxBPfhwU
https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcocGedHcdLVfK-2FmUS9o4kaK3VPAv0VlVS3hT5yuR-2B5wTQfjSb_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehG0kXM-2FXHWTwqkv6DLkFjef4aTUWdDBK1cy1IInl8u-2BPVQakYpqKzKi40ikkv-2Fd0iZVzQ8fTypUaImc-2FHUpK1yznShLTMOf-2BHBBdOTykRz-2BhAPPvGFIRBuIBv8bezZVJNw1Y4BSem2RTqK4B27uXk078b415qS-2FWpwyV6SCU0ttRPJu-2FODITTk8TS4zOwKnh1h-2F-2BinHLr9izAwEf4ttYV9pewx28SApGEaTYuPcCSjx3kL5uRsK74gPkNAj59-2Bnew
https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcoXsZ0ppdmI46Z7rywE0-2Bc3VZbt5X3g1Z0jAhI57lPhCaElD1_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehG0kXM-2FXHWTwqkv6DLkFjef4aTUWdDBK1cy1IInl8u-2BPVQakYpqKzKi40ikkv-2Fd0iZVzQ8fTypUaImc-2FHUpK1yyXUD9Z91PRAxim-2FVdJRZZlC7BEGPgHV7PzF7A4f5HbtqDdwpRDg2kvBB54gFSaAAlOjMbcMequKhbCBCyNmjshodocGN0WNevkDLWU4uWPUHp9-2FPrfvmZrTOsTLbh9PliwM-2Fmlymt4WC38OjlfyQRjmg-2BuHwPoTz3-2F7IMXGsHfQ


 

Graphic: Nancy Kerrigan & The EASY Way Video Stills. Click Here for High Resolution PNG 

Download. 

  

The EASY Way (Eyes, Awareness, Safety and You) has been adopted by eye care practices across the 
U.S., Canada, and worldwide over the past six years. It includes simplified tips, attention-grabbing 
infographics, and companion digital resources for use in practices, presented in a memorable and 
straightforward way. All materials are available for free download within The EASY Way resource 
page on ContactLensInstitute.org. Central to the program are three easy steps: 

  

1.   Think Clean. Wash and dry your hands every time before touching your lenses or eyes. If you 
wear reusable lenses, always clean and disinfect them with each removal, and clean your lens case 
as directed. Do not clean your lenses with water. Keep your lenses and case away from any type of 
water, which can contain harmful microorganisms. 

  

2.   Remember Fresher is Better. Wear your contacts for only as long as your eye care professional 
says, replacing them with fresh lenses on schedule. Only wear daily disposable lenses once, and 
always rely on new solution for reusable lens disinfection and storage. Replace your lens case at 
least every three months.  

https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcoZIhDZ9k-2FzP6GyR4Ju0lCVLc7YsfcUY3rilrYLbk-2F9Ls1HQNrPFrx9gJLA4AlfsedvIoQbQB0ZBN0kn1PyK3xewpPCOfbTgRtoE4VLTHVIhP15SziQvTV1xxl7XS4r5TO-2FRBwc4WdGheECdvJpS-2FfhsGPmNZJkkXU3Kc2rF69Gv27wL7_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehG0kXM-2FXHWTwqkv6DLkFjef4aTUWdDBK1cy1IInl8u-2BPVQakYpqKzKi40ikkv-2Fd0iZVzQ8fTypUaImc-2FHUpK1ywJT1i-2FNaCOerNXew-2B2NNHzsYwboj1X-2BdvuftMa4Kcm7bOp42ikwFTagpd1GI96U7Sp1m7glkTnMEK0BsLpgrgy5GfVA4FGIbbjGSM5CZecUkxWrlBYrZGWHPPS-2FVRecHsKUxj9LXa8NZRNVQYsqYhU-2BUnJWJvCJXEIQDWMmPvDy
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https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcobzvjS5-2BtHNJnql67EuO9Pd1LBss73ndh-2FVZ1a-2BcnuQ3CnU64MHww8TFKCXyi1KqwXnKl92Zjw5s83BSpY69UMY-3DWMCf_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehG0kXM-2FXHWTwqkv6DLkFjef4aTUWdDBK1cy1IInl8u-2BPVQakYpqKzKi40ikkv-2Fd0iZVzQ8fTypUaImc-2FHUpK1yxKVcpC2LqjMjFxrtq5nA3-2B6LrODC-2FiksLq4iIMhYYeIYmkd00TJR8LVs6Pr-2BnHeCNiC4T4Hlw-2Fj9If7rVOGKt-2B-2B6AVMRRuPedMPbT3NKoab9rBngdpc9S3cT-2FTRA1qPqb6ckDmgVBkYyupE0XFL45Pdu6syHUbuUvNJq-2FYEN9Dq


  

3.   Trust Your Eye Doctor. Listen to your eye care professional, who has specialized training. If you 
have any questions, contact their office—they care about your health and great vision. 

  

“As a contact lens wearer myself, I know firsthand how important this is. And as a person with a 
blind mom, I know how important your eyesight is. You have to take care of those eyes; you only get 
one set,” continues Kerrigan. 

  

Her video joins a series of recorded spots that feature prominent and emerging optometrists and 
opticians from across the eye care spectrum, all available on Contact Lens Institute’s YouTube 
channel at youtube.com/@thecontactlensinstitute.   

  

Contact Lens Institute advances the latest innovations in safe and effective contact lens and lens 
care products and services that provide unique benefits to patients while satisfying the evolving 
needs of eye care professionals. CLI undertakes activities that properly assess, enhance, promote 
and balance contact lens and lens care industry welfare and growth, including the safe use of 
products in the marketplace. Its members include Alcon, Bausch + Lomb, CooperVision, and 
Johnson & Johnson Vision. For more information, visit contactlensinstitute.org.  

  

# # # 

  

MEDIA CONTACT 

Mike McDougall, FAAO, APR, Fellow PRSA 

McDougall Communications for Contact Lens Institute 

+1.585.545.1815 or mike@mcdougallpr.com 
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