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CooperVision Powers the Next Era of Eye Care with New Global Vision Centre and Major
Pipeline Advancements

The.Vision.Centre.Brings.Industry.Leading.Innovation.to.Accelerate.Breakthroughs.in.Eye.Care

ROCHESTER, N.Y., September 23, 2026 — CooperVision today unveiled the grand opening of The
Vision Centre, the company's new global innovation hub in Southampton, England, and announced
six major product advancements that have been accelerated to launch over the next several years.
The announcements were made as CooperVision brings together research and development,
clinical expertise, pilot manufacturing, advanced technologies, and commercial capabilities to
accelerate the development and commercialization of breakthrough solutions for patients and eye
care professionals worldwide.

During the event, the company highlighted plans to introduce:

e The build-out of the world's first and only complete family of 1-day contact lenses for
myopia control, built on the world's #1 toric design;

e Anovel premium 1-day silicone hydrogel (SiHy) technology;

¢ A next-generation SiHy material in a high-performing monthly contact lens;
o Adifferentiated entry 1-day SiHy innovation to drive new fits;

e The most advanced 1-day SiHy toric multifocal contact lens;

o Anew toric 1-day contact lens experience for astigmatic patients.

Together, these innovations represent one of the most ambitious product pipelines in
CooperVision's history, reflecting the company's confidence in the future of contact lenses and its
commitment to shaping the next era of vision care through science-led innovation.

"We're not satisfied with simply keeping pace with the evolution of eye care. We intend to help
define what's next, while strengthening CooperVision's position as an innovative, technology-
forward and consumer-connected vision care leader," said Jerry Warner, President of CooperVision.



Center: Al White, president and CEO; Rt. Hon. Caroline Nokes, MP for Romsey and Southampton
North and deputy speaker of the House of Commons; and Jerry Warner, president of CooperVision

The Vision Centre itself reflects CooperVision's continued investment in purposeful innovation and
serves as a physical expression of the company's commitment to advancing vision for every eyej.By
strengthening the connections between scientific discovery, customer insight, product
development, and commercialization, The Vision Centre is designed to help accelerate the delivery
of meaningful innovations to eye care professionals and patients around the world.

The state-of-the-art facility is designed to create faster learning cycles and accelerate the path from
idea to market-ready solution. The Centre further strengthens CooperVision's ability to leverage
advanced modeling, simulation, analytics, and Al-enabled tools to support faster decision-making
and future discoveries. The result is an ecosystem that combines scientific rigor, advanced
technology, and deep customer understanding to help shape the future of eye care.

"The future of eye care will be shaped by collaboration, scientific advancement, and a deep
understanding of the people who provide and benefit from our innovations," said Warner. "The Vision
Centre provides an environment that helps our teams build on the strong collaboration that already
exists across CooperVision, enabling faster learning, deeper integration, and accelerated
discovery.”

Spanning 9,940 square meters, the multi-story facility combines advanced laboratories, pilot
manufacturing capability, a state-of-the-art clinic, customer engagement spaces, and technology-
enabled environments.



The site will house approximately 350 employees and welcome colleagues, customers, partners,
and other visitors from across the vision care industry through a range of learning, development,
and collaboration programs.

For more information on CooperVision, visit www.coopervision.com.
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About CooperVision

CooperVision, a division of CooperCompanies (Nasdaqg: COOQ), is a global leader in contact lens
innovation, dedicated to advancing vision at every stage of life. The company offers one of the
industry’s most comprehensive portfolios of soft and specialty contact lenses—including daily
disposable, two-week and monthly options—with high-performance materials and optics across
spherical, toric, and multifocal designs. With a strong heritage of addressing complex vision
challenges such as childhood myopia, astigmatism, presbyopia, and irregular corneas,
CooperVision combines purposeful research and development, state-of-the-art manufacturing,
and deep practitioner partnerships to deliver clinically advanced solutions. Decades of experience
and insight continue to shape the eye care profession and create meaningful advantages for both
practitioners and wearers. For more information, visit www.coopervision.com.

About CooperCompanies

CooperCompanies (Nasdaq: COOQ) is a leading global medical device company focused on helping
people experience life’s beautiful moments through its two business units, CooperVision and
CooperSurgical. CooperVision is a trusted leader in the contact lens industry, helping to improve
the way people see each day. CooperSurgical is a leading fertility and women’s healthcare company
dedicated to putting time on the side of women, babies, and families at the healthcare moments
that matter most. Headquartered in San Ramon, Calif., CooperCompanies has a workforce of more
than 15,000, sells products in over 130 countries, and positively impacts over fifty million lives each
year. For more information, please visit www.coopercos.com.

Forward Looking Statement

This press release contains “forward-looking statements” as defined by the Private Securities
Litigation Reform Act of 1995. Statements relating to plans, prospects, goals, strategies, future
actions, events or performance and other statements of which are other than statements of
historical fact are forward looking. In addition, all statements regarding anticipated growth in our
revenues, anticipated market conditions, planned produce development and product launches,
business transition expectations, regulatory plans, and expected results of operations are forward-
looking. To identify these statements look for words like “believes,” “outlook,” “probable,” “expects,”
“may,” “will,” “should,” “could,” “seeks, plans,” “estimates” or “anticipates” and similar

” ¢

< » “intendS,” « 2 €«


https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.ZNyZAahBuXuw464EBRXTu9d-2BZSi2DmVAk4ChUL3m0s8BG-2FTyS8CzTXLDQTTktHTLpesy_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9Gehl2BU1B-2B2upjuooaT2dEcXlIpXub-2FyEeIf1OfKnNMFGz2Z-2FXfSN-2F89x5775q6oe-2FQubQfWznOJ5z8kIbcoaywiMH2k0Qw4SV333MCUSfSWYSZS2-2F4M-2F1hJ8ncS7CRmfb5Q7LCcFweqcWq3NnYBrAga7wft9-2BqXRhxkT2E-2FMXPGv2srYSOuV0htbAuYNLnGqLHu0gapZOQ-2Bs7EvEZXnv5ql3huogxCcEq9SFzlE6yaU-2B391VkmLwgomsf6CrVfhzvs
https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.ZNyZAahBuXuw464EBRXTu9d-2BZSi2DmVAk4ChUL3m0s8BG-2FTyS8CzTXLDQTTktHTLronT_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9Gehl2BU1B-2B2upjuooaT2dEcXlIpXub-2FyEeIf1OfKnNMFGz2Z-2FXfSN-2F89x5775q6oe-2FQubQfWznOJ5z8kIbcoaywiJwuvy1ETpmNu2TU2c4UpQdmWqMevMl3RbFdlv9T9XK-2F9kgLq28LYc8-2FNfoFxdT0hb4UxV5hzLdx033Ev-2BeFGSnhnTjFPPiM4LsTVmWsxucPx35biaX6Hdf7YpyHMJOpg08EhMKkHTxFIMyIpZsQhNW-2BcpRHbOrATjfCecrAAthP
https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcoTQcAR7kqbFZnscpcWGZQNmxp0yRYS3kQ2YpW-2F34ouRT_L7Y_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9Gehl2BU1B-2B2upjuooaT2dEcXlIpXub-2FyEeIf1OfKnNMFGz2Z-2FXfSN-2F89x5775q6oe-2FQubQfWznOJ5z8kIbcoaywiFqpcvdYBi-2Bz08JS7fSdGB6PXwdqmEWM6bwxXokxO3zLUa7OBxbASLj-2FH2hnaNCT13jP4WfERbiiUG8rNriobDMnwiAnFjeicH756y0ZsbZBmKuV-2Bj-2FYCHe8CsTdR-2Bz2RgrBX7-2Fdrl-2BAqdA3vmKRUv-2FKlHlkddnidk8gMI12KfGc

words or phrases. Forward-looking statements necessarily depend on assumptions, data or
methods that may be incorrect or imprecise and are subject to risks and uncertainties.
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